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According to the ELAN study, export success of SMEs can be significantly improved if enterprises 
were aware of the importance of foreign language skills of their employees. In other words, a 
significant amount of business is being lost in the EU as a result of the lack of language skills, i.e. due 
to communication barriers. Adopting a language management strategy (LMS) has been linked to a 
substantial increase in companies’ export sales. For Slovenian economy, the ELAN findings are of 
utmost importance due to the relatively high importance of SMEs in providing employment in 
Slovenia. In our article, we investigate, by means of a questionnaire sent to more than 100 Slovenian 
small and medium-sized enterprises, how aware are they of ELAN findings, what – if any – language 
strategies they have adopted, and, above all, if the knowledge of English is sufficient for their 
successful business operations on global markets in the future. The findings show that it is critical for 
the success of Slovenian SMEs that they adopt strategies for dealing with language barriers that are 
likely to arise upon entering a new foreign market and that English is often not enough on their path to 
achieve improved international performance. 
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